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This packet contains raw information.  No attempt has been made to analyze this 
data.  It is provided as a courtesy to give benchmarks for information pertaining to 
the online communities for the Collingwood Magpies.
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43 Things
43 things is a goal setting community found at http://www.43things.com/.  November 11, 
2010, there are six goals related to Collingwood, with 4 total people trying to accomplish 
them.  The first table tracks the historical patterns on 43 Things for Collingwood.  The 
second table provides information about the people who have Collingwood related goals.
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Alexa
Alexa ranks websites based on worldwide traffic.  If a site is popular in certain countries, 
it may also be ranked in those countries.  This data is gathered using toolbars that people 
on the web download and install. Some Australian tech people doubt the accuracy of the 
numbers for Australia as the toolbar is not widely installed.  Still given these limitations, 
Alexa is included to provide another perspective.  The chart below shows the rank of 
Collingwood related websites over time.  The graph is from Alexa’s site and dates to 
November 11, 2010.
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Bebo
Bebo is a social networking site that is popular in Australia, Ireland and the United 
Kingdom.  The site’s traffic has been down in the past year or so.  It traditionally has has 
a fairly large contingent of Australian sport fans, with most people being fans of the NRL.  
It has a smaller population of AFL fans.  The first table shows the size of the fanbase on 
bebo over time.

The following charts compare the population of Collingwood, Hawthorn and Port Adelaide 
fans on bebo as of January 28, 2010.  Given the above data, it is unlikely that bebo 
population characteristics have changed much.
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Bebo
The following data dates to April 7, 2010.  It includes the number of views to videos and 
members of groups.

BlackPlanet
BlackPlanet is a small social networked targeted at African Americans.  There is a small 
community of Australian sport fans on the site.  They tend to prefer rugby.  The following 
table gives an idea as to the community size for the AFL on BlackPlanet by looking at 
several AFL teams over time.
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blogger
blogger is a popular blog hosting site.  Many popular Australian and sports blogs use it. 
The site also has high press visibility. People’s profiles include interests that they list.    
The chart below shows the size of the Collingwood fan community on blogger over time 
using interest listings on people’s profiles.

The chart below contains the demographic information for blogger users who list the 
team as an interest.  This data dates to December 29, 2009.
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blogger
The chart below contains the demographic information for blogger users who list the 
team as an interest.  This data dates to November 11, 2010.
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care2
care2 is a small social network dedicated to people who are interested in making a 
difference.  There is a small population of Australians and Australian sport fans on the 
network.  The table below gives an idea as to the size of the Collingwood fan community 
to other clubs on the network.
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Compete
Compete is an analytics company similar to Alexa.  It also collects information from user 
installed toolbars to calculate how many estimated unique visitors sites get each months. 
Compete’s calculations are based on US visitors only.  Below is a table and chart showing 
these estimates for the period between September 2009 and September 2010 for the 
Collingwood Magpies and other AFL club websites.
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delicious
delicious is power social bookmarking site.  When users find pages on the internet that 
they may want to visit again, they bookmark them.  To make finding bookmarks easier, 
users are encouraged to tag these posts.  Below are the total number of bookmarks for 
selected AFL clubs.  These totals are all dated November 11, 2010.

The graph below shows the volume of bookmarking over time using the most popular tag 
for Collingwood.  This graph is generated by delicious.
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delicious

The table below was generate by delicious on November 11, 2010.  It includes a list of all 
the tags used to bookmark www.collingwoodfc.com.au
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ecademy
ecademy is a small social network for business professionals that is an alternative to 
LinkedIn.  It has a small number of people connected to Australian sport. As of July 2010, 
zero people list Melbourne Victory, Socceroos or W-League as an interest or company 
they have worked for.  There are people who list Australian teams as an interesting, 
including some one who listed the Canberra Capitals of the WNBL and some one else 
who listed the Adelaide Crows of the AFL.  Below is a list by date and team of the 
number of people who include an AFL club or player in their profile.
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facebook
Facebook is the most popular social network in Australia.  There are several ways to 
measure community size on the network. One way to measure interest is based on the 
number of fanpages dedicated to a team and the total people who like the fanpage.  The 
following table contains list of some of communities that feature Collingwood and the 
total members for those pages based on date.  

Fanpages tend to be more desirable as updates by the maintainer can appear on a user’s 
timeline.  This is not always the case with groups.  Fanpages are also given a preference timeline.  This is not always the case with groups.  Fanpages are also given a preference 
when people are searching for a term. Groups and profiles have traditionally had an 
advantage over fanpages because it was easier to contact everyone who belongs to your 
group or who lists you as a friend.  This is changing as Facebook adds more features.
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facebook
Another way of measuring interest involves interest searching based on 
http://www.facebook.com/ads/create/ , a tool for advertisers to market based on 
demographic information and keywords. The list below gives an idea as to the 
demographic and geographic composition of Collingwood fans on Facebook over time.
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foursquare
foursquare is a geolocation based social network.  People can check into venues.  When 
they do, they get points.  If they check into a venue more than anyone else, they may 
become the mayor.  Some venues also offer coupons and other incentives for foursquare 
users to visit.  foursquare is the most popular geolocation based social network in 
Australia.  Below is a record of some of total checkins for the venues on days when 
Collingwood was playing.

friendster
friendster is small social networks.  Alexa ranks it as the 685th most popular site on the 
Internet and the 1,483th most popular site in Australia.  One of the ways friendster 
fosters communities is through groups.  There are several Australian sport related 
groups, including one for the Socceroos with over a hundred members and one for the groups, including one for the Socceroos with over a hundred members and one for the 
Melbourne Victory with over sixty. A search was done of Australian groups for AFL related 
communities.  The table below gives an idea as to the number of groups dedicated to 
these clubs.



16

Gaia Online
Gaia Online is a role playing network that has a number of social networking 
components. It is relatively popular in Australia and tends to cater to a teenaged 
audience.  The table below gives an idea of the size of interest in the AFL community by 
searching member profiles for people who listed teams as interests.

The following is a list of some Australian sports fans on the site by interest.  This list was 
included to give an idea as to the demographic profiles of users on the site.
The following is a list of some Australian sports fans on the site by interest.  This list was 
included to give an idea as to the demographic profiles of users on the site.

gowalla
gowalla is a geolocation network similar to Foursquare.  The community of users is 
smaller and fewer people comparatively check in at games.  Below are a check in totals 
for Hawthorn Hawks games where totals were gathered.



Google
The following is a screenshot from Google Trends using the search phrase: Collingwood 
Magpies.  The screenshot was generated on November 12, 2010.
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hi5
hi5 is a social network/social gaming site.  According to Alexa, it is the 133rd most 
popular site on the Internet but it does not rank in the top 1,500 most popular sites in 
Australia.  It caters mostly to teen males.  There are a few groups dedicated to Australian 
sport fans.  The table below gives an idea as to the size of the community for the AFL on 
hi5 by searching groups and profiles.
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hi5
The table below gives an idea of the comparative size of some of the AFL and Australian 
sport related groups on hi5, when they were founded, historical growth and the total 
activity level that has taken place on them.

IceRocketIceRocket
Ice Rocket is a search engine.  One of the things that it has is a specialized blog search.  
Using this search, you can tabulate how many posts by day were made involving a 
specific search team.  A search was run for the “Collingwood Magpies.”  The following 
graph was generated by IceRocket.
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IceRocket
The following is a graph generated by IceRocket.  It compares the relative volume of 
discussion for Port Adelaide to other selected teams in the AFL.  This graph was created 
on November 12 and shows conversations for the past three months.

LinkedIn
LinkedIn is a social network aimed at professionals.  It is one of the fastest growing social 
network in Australia.  There are several groups dedicated to Australian sports teams on it.  
The table below gives an idea as to the size of the AFL and Australian sport community 
on LinkedIn by searching for selected teams using all search types.
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LiveJournal
LiveJournal is a blogging site.  It traditionally has had a fairly active Australian community 
on it. According to Alexa, the site is the 77th most popular on the Internet and the 94th 
most popular in Australia. The software is open source and several people have created 
clones. There are a number of communities and a lot of people who list Australian sports 
teams as interests on LiveJournal and its clones.  The following is a list of some members 
who listed the Collingwood Magpies as an interest on the date indicated.

The table below shows the number of people and groups who list the team as an interest 
by network and by date.

The table below gives an idea as to the activity level of a community on LiveJournal 
dedicated to the team.
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MySpace
MySpace used to be the most popular social network on the Internet.  Its popularity has 
since dropped off.  Still, there once was and continues to be an Australian sport 
community on the site.  A profile search was done using “Collingwood Mapgies” as the 
keyword.  The results are in the table below.

orkut
orkut is a social network owned by Google.  It has a small community of Australian users 
but largely caters to a Brazilian and Indian audience.  The table below contains 
information about users who mentioned the Collingwood Magpies on their profiles.

The table below gives an idea of the size of the Collingwood Magpies community on orkut 
compared to other teams.
The table below gives an idea of the size of the Collingwood Magpies community on orkut 
compared to other teams.
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Twitter
Twitter is a microblogging site.  It is one of the most popular sites in Australia any players 
and clubs in the AFL have embraced it. If you are a fan, you can follow them to see what 
they are up to.  Twitter can be a way to gain unique access to players and the club in a 
way that is not filtered through the media. The table below gives an idea of the growth of 
Collingwood Magpies related accounts over time.

The chart below gives a comparison for AFL related hashtags over a one week period in 
May.  The results were compiled by manually using search.twitter.com to search for these 
hashtags and to manually count the results.
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Twitter
The chart below is based on data from October 15, 2010.  User inputted locations were 
translated to CITY, STATE, COUNTRY.  If the user had not included a location, an attempt 
was made to identify the city using their time zones.  The resulting location list was then 
tabulated to include the total number of people living in each city who followed the 
official Collingwood Magpies Twitter account.
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Wikia

Wikia is a wiki farm.  They allow anyone to create a wiki about any topic they want.  
Some one created a wiki about the AFL at http://aflpedia.wikia.com.  There is an article 
about the Collingwood Magpies titled Collingwood.  There is another Wikia wiki at 
http://footy.wikia.com/ .  It has two articles about Collingwood: Team:Collingwood 
Magpies and Collingwood Magpies 2006 Season.  The following table includes the edit 
history of all three articles.

YouTube
YouTube is the most popular video upload site in Australia.  The table below includes 
demographic data about a select number of users who have uploaded videos about 
Collingwood.

The following table contains some information about a few Collingwood videos.  The data 
includes when the videos were uploaded, when the data was recorded, and how many 
views the videos received.

Searches were run to determine the total number of videos about the team that were on 
YouTube on selected dates.  The table below contains that information.


